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Abstract

A ‘Creative hub’ is described by the British Council as: A place, either physical or
virtual, which brings creative people together. It is a convenor, providing space and support
for networking, business development and community engagement within the creative,
cultural and tech sectors1.

In addition to its contribution to economic g¢rowth and the development of the
creative industries in Thailand, the creative hub is considered one of the significant
mechanisms that generates social impact at different levels, including individual, communal
and national. Each hub is unique, with its own characteristics, roles and ways of working,
which correspond to its context and the issues that it aims to tackle. The use of creativity
and creative mediums, such as art, design, music and film, is common among these hubs,
playing a major role in activities and programmes. This strategy has enabled them to attract
audience groups, engage them in the hubs’ missions, and prompt social change.

Interestingly, in many areas, creative hubs have become a crucial part of the
community in which they are located. Some hubs are perceived as the town hall of the
people and a place of hope, while some act as a catalyst and influencer in triggering
conversation and initiating new ways of thinking, which ultimately leads to the development
of the community. Hubs connect their community with a wide range of stakeholders from
different sectors, bringing in new knowledge and useful resources. Unfortunately, these
distinct values embodied in creative hubs through years of work are usually overlooked.
Therefore, the purpose of this study is to look deeply into six outstanding hubs in different
regions as case studies in order to provide insights into how hubs create social impact at
three levels. First, the impact on people who directly engage with hub activities and
programmes, including impact on those working for and with hubs (core members and
partners), and Impact on participants and volunteers. Second, the impact on the local
community and locality consists of Impact on local communities and Impact on the area

where each creative hub is located. And third, Impact on targeted issues of each hub.



Finally, the proposed recommendations on how the policymakers and other
stakeholders can better support and collaborate with hubs are included, (1) Recognising the
importance of creative hubs, (2) Establishing the foundation of Thai creative hubs, (3)
Providing supports for creative hubs, (4) Promoting creative hubs and, (5) Partnering with

creative hubs.



