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Abstract

This marketing research project aims to collect information from customers of GMO-
Z Com Securities (Thailand) Public Company Limited about their attitudes and opinions
towards the Z.com brand and draw conclusions on research findings to use as information
to support brand values. The process starts from the study of brand-related concepts and
theories in order to formulate framework that will be used in marketing research. Then, the
researcher has collaborated with the Company to determine the target sample and the
sampling method and develop a questionnaire to collect data based on various concepts
related to the brand. Once the questionnaire has been developed, the research has
collaborated with the company and related parties to improve the questionnaire to be
appropriate for the objectives of this marketing research. This research uses probability
sampling technique meaning that target population that are customers of the Company
have a chance to be randomly selected in this marketing research. The questionnaire has
been distributed through online channels. The tool used to collect data in this market
research was the online self-administered questionnaire, which was designed to allow
respondents to understand and answer the questionnaire themselves. After completing the
verification of the completeness of the data, the analysis has been done in terms of
frequency, percentage, Top Box Score, mean and standard deviation. The statistical
hypothesis testing based on paired sample t-test technique has been employed compare

the mean value of the Company's brand and other brands.



